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BACKGROUND

This workshop builds on findings of first workshbeld at EIASM on 13-14 November 2008.
The second workshop will deepen the conceptualldpreent of Business Diplomacy and share
both research findings and practitioners’ reflattom sector specific applications.

The workshop addresses the needs of business docosustainable and mutually beneficial
relations with a multitude of parties in a muliseholder context. Business diplomacy goes



beyond corporate social responsibility. It attesrtptdefend an enterprise’ interests in a
constructive and diplomatic manner vis-a-vis nosthess stakeholders. Business diplomacy
thus assists the companies in maintaining a workapgort with both adversaries and neutral
bystanders resulting in more effective risk manag@mand limitation of potential lose-lose
confrontations.

OBJECTIVES

To create a forum for academic exchange of empigigalitative or quantitative research in the
area of Business Diplomacy. Research in all statjesertations proposals, research in progress,
and completed research is welcomed.

The objectives of this workshop will consist of fliedowing:
1. Sharing practitioners experiences or business whipby practice regarding application
of Business Diplomacy by Multinational companies@ttors such as
telecommunications, pharmaceuticals, energy, pullities (water) and agriculture;

2. Presenting research findings from US, Swiss, Geramahenterprises of other countries
3. Developing the theoretic framework of businesdafiacy.

CALL FOR PAPERS AND DEADLINES

Submissions are invited of conceptual, theoretical empirical nature adopting different
methodologies which can help to highlight the catigpecific nature and functioning of
Business Diplomacy and its underlying dynamics agalequisites.

Deadlines

Extended abstracts (3-5 pages) should be submitted for considerdabaonference organizers
till 1st April, 2010.

To be acceptable, proposals MUST only be submitted through thisweb site!!
All submissions must be in English.

Authorswill be notified of the chairs’ decisions on an on-going basidingby 30th April
2010.

Submission of papers is welcomed but not mandatobg qualified for participation.
PUBLICATION OPPORTUNITIES

Authors of best abstracts and presentations wiilhtged to submit full papers for a book
publication.

Contact:http://www.eiasm.org/frontoffice/event announcemasy?event id=655




